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What's inside:

BRAND
MOOD

An overview of

brand tone.

HEADSHOT
TIPS

Optimizing for

the web.

BRAND
ASSETS

Logos, fonts,

and colors.

SOCIAL
TOOLS

A few of our

favorite tools.

IMAGE
LIBRARY

All your images,

all together.

THE FOUR
TRUTHS

Maintaining

your visuals.



Together these colors and fonts
tell your audience a story about

you and your brand. You are:

STRONG
NATURAL
FRESH
WARM
BOLD
CREATIVE

You are NOT posed, rigid,

faded or overly feminine.




Your primary color:
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Similar to our lighter purples,
plum indicates majesty and magic.
But when we use a darker shade,
we indicate bold problem-solving
and intensity. This deep palette
will show clients the depth of your

experience and character.
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PLUM
R: 41

G: 28
B: 68
HEX: 291C44



Your logo (on color):
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HOLLAND

PLUM

R: 41

G: 28

B: 68

HEX: 291C44




Logo (on white):

[ c]

R: 94
G:79
B: 109

HEX: 5E4F6D
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Fonts and colors:

PRIMARY TYPEFACE: LOGOS AND BODY COPY

OPEN SANS EXTRABOLD

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
1234567890

SECONDARY TYPEFACE: ACCENT ELEMENTS

beaiful bloow, - gty

4/406/(7@*%/1//6%“,/&1/& ?/"M/fwvw“x//z/
1254561390

SEA

R: 99

G: 113

B: 144

HEX: 637190

FIG

R: 94

(CRAAL)

B: 109

HEX: 5E4F6D

GARNET
R: 134

G: 25
B: 26
HEX: 86191A

PLUM
R: 41
G: 28
B: 68
HEX: 291C44




Image gallery:




Image gallery:




Image gallery:




Image gallery:




Headshot tips:

It's tempting to make your face as
large as possible in the space. Don’t
do it! As profile pictures show up on
various devices and browers, cropping

can be uncertain.

Give yourself enough breathing room
that you can see a bit of shoulder on
either side, and keep your eyes

centered in the space.




NEW
COACHING
PROGRAM
RELEASED!

A GROWTH
MINDSET

PODCAST
HEROES

FORTUNE
| FAVORS
i THE BOLD

Social tools:

The genuises over at Canva have
built web-based design software
that anyone can use. The site
lets you save templates so you
can streamline post creation
and give your social media
feeds and materials a consistent
look and feel. There's a monthly
fee ($10-13/month)—well worth

it if you crank out a lot of posts.

Disclaimer: we don’'t have an affiliation

with Canva. We just like them a lot!



Thursdays: Meet Nicole (free write) Saturdays: Podcast guesting hot tips

@ thenicoleholland O thenicoleholland
Social tools:
o 4
@ Hootsuite _|
Qv A Qv N
4,169 likes 4,169 likes
thenicoleholland today I’ve been thinking a lot abo... thenicoleholland today I've been thinking a lot abo...
Posting consistently is way more fleve:al] Y comment
important than posting @ #ads comment. v e .9 ye
frequently. Hootsuite is a great
tool for pushing out posts on a o .
Mondays: Thoughts from the beach Wednesdays: Inside Nicole’s brain
schedule! Again, there's a cost—a
@ thenicoleholland @ thenicoleholland

professional membership starts
at $29/month.

Disclaimer: we don’t have an affiliation ' '
CQV A CQV

with Hootsuite. We just like them a lot!
4,169 likes 4,169 likes

thenicoleholland today I’ve been thinking a lot abo... thenicoleholland today I’ve been thinking a lot abo...
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THE FOUR
TRUTHS OF
BRAND-BUILDING

Branding can feel overwhelming.
But when'you start with these
four guidelines, it’ll all be okay.

We promise.




STAY TRUE
TO YOUR
PURPOSE.

What's your mission? Not
necessarily your personal
mission, but your one, most
important, single-minded

business goal.

Write it down. Put it
somewhere obvious. And
make sure everything you
do aligns to it...every visual,

and every social post.




LOVE
YOUR
LOGO.

Your brand logo is one of
hte most important pieces
of your marketing plan. It's
not only pleasant to have a
gorgeous logo, but it drives
results. When you have a
logo that represents your
business well, you'll have
more immediate interest
from potential clients and

more trust.



ADDITIONAL RESOURCES



KEEP IT
SIMPLE.

Your visual style doesn’t have
to be complicated. When you
have a few flagship graphics,
you message will come through

loud and clear, every time.

Remember that a short
headline that hooks a client’s
interest is worth a thousand

words.




KEEP IT
CONSISTENT.

Whether it's an email
distribution list of a social
feed or a website, make sure
you have a precise color
palette and only 2-3 fonts.
When your clients move from
one platform to another,
they'll recognize your unique
“feel”, and they'll be more

receptive to your message.



THANK YOU
FOR BUILDING YOUR BRAND
WITH US.

Prepared for Nicole by Natalie Jennings and Kelly Bartell

natalie@nataliechampajennings.com
kelly@theagencyco.design
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